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ABSTRACT

Electronic advertising is one of the most important tools that directly shape consumer attitudes towards
sustainable development at the community level. Hence, the main research question arises: What is the role
of digital advertising in shaping consumer attitudes towards sustainable development? The researcher set
several objectives to reach scientific results, which included identifying the role of digital advertising in
raising environmental awareness and changing consumer behavior, investigating the importance of
advertisements related to sustainable development for consumers in adopting more sustainable practices as
a result of being influenced by advertising messages, in addition to determining the positive impact of
sustainable development advertisements on consumers and the extent of their contribution to supporting
sustainability at the community level. This research is a descriptive study that uses a survey method,
surveying a purposive sample of the public in Baghdad. One of the most important conclusions reached by
the researcher is that the role of digital advertising is not limited to promoting goods and products, but also
influences societal change. It is used as a strategic activity aimed at modifying societal behaviors to make
society more aware of sustainable development by including sustainability messages in advertising
campaigns related to the environment, economy, or society. In addition, most individuals are interested in
sustainability issues, but they are not a priority for everyone in society, mainly because there are few large-
scale advertising campaigns promoting sustainability.
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