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ABSTRACT

Hosting major sporting events is regarded as one of the most prominent means of enhancing a country’s
international visibility and strengthening its image among audiences. Such events contribute to promoting
the host nation through the attention they attract from global media, thereby reinforcing the image of the
host city or country. These events represent a rare opportunity to present the nation positively across
diverse media outlets, as the primary motivation behind hosting such events is to improve the country’s
overall image.
The importance of image lies in its close connection with attitudes and behavioral patterns through which
individuals or groups interact with issues, topics, and others in society. This image is not static; rather, it is
continuously shaped by media messages and various forms of communication, which, through persistent
emphasis, may guide public perceptions in a particular direction.
Accordingly, the central research problem was formulated around the following question: What is the
image formed among Gulf audiences regarding sporting events hosted in Irag? The researchers employed
the survey method, aiming to record, analyze, and interpret the phenomenon by using a quantitative sample
drawn from audiences in the seven countries participating in the 25th Arabian Gulf Cup Tournament in
Iraq. A measurement tool was adopted to identify the Gulf audiences’ perceptions of this event.
The study reached several key findings, the most notable of which are:
1.64% of respondents reported a change in their behavior after the 25th Arabian Gulf Cup regarding
sporting events held in Irag.
2.The majority of respondents expressed their intention to visit Iraq during the next sporting event in which
their country participates.
3.Most respondents enjoyed following Iragi sports discussions about the tournament electronically.
4 Respondents were surprised by Iraq’s ability to successfully organize large-scale sporting events.
Keywords: Image, Sporting Events, Gulf Audience, Iraq
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