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ABSTRACT

Artificial Intelligence (Al) has brought about a qualitative transformation in the design of advertising
campaigns, significantly empowering advertisers to leverage these technologies in crafting promotional
content. This study aims to analyze the role of Al in designing advertising campaigns and to assess its
impact on audience engagement and trust. The significance of the research lies in addressing a part of the
academic knowledge gap concerning the psychological and behavioral consequences of using these
technologies, while providing practical insights for professionals in the field.

The researcher adopted a field survey methodology, selecting a research sample of 80 participants from
among experts and specialists in advertising and artificial intelligence in Iraq. The study yielded several
key findings, most notably a strong positive correlation between Al use and increased advertising campaign
effectiveness in capturing audience attention. Consequently, the researcher recommends establishing
ethical and regulatory frameworks to ensure the responsible deployment of Al, striking a balance between
promotional efficacy and respect for audience privacy.
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